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ABSTRACT

By virtue of its statutory powers and in the light of its experience with similar activities preceding
the 2019 European Elections, as well as the lessons learned during the early elections to the
National Council of the Slovak Republic in 2023, the Council for Media Services (“"CMS") actively
monitored the functionalities of Facebook, Instagram, TikTok and YouTube digital platforms
throughout the campaign period leading up to the 2024 Election of the President of the Slovak
Republic. The CMS's analysis focused on potential breaches of the Act on Media Services("AMS”),
fulfilling the commitments under the Code of Practice on Disinformation (“Code”)and compliance
with obligations under the Digital Services Act (“DSA”). This report provides an overview of
activities from the preparatory phase, monitoring and data collection as such, evaluation of
findings and identification of potential gaps.

The monitoring of the platforms’ functionalities in relation to the Slovak presidential election was
carried out in two main phases, during which the CMS carried out data collection (March to April
2024)and subsequently analysed the collected data, which were then incorporated into the final
report (April to May 2024).

In frame of data collection, the CMS continuously monitored the platforms onits own initiative as
well as based on notifications received from other government authorities. After the end of the
monitoring period, the CMS sent out a questionnaire to the platforms containing questions
concerning compliance with requirements.

The activities of the CMS outlined above led to the following findings:

« The CMS did not record any occurrences of content that would meet the criteria of illegal
content as defined by the AMS.

« Inrelation to this election, the CMS did not receive any complaints from members of the public
regarding the coverage of the election on social media either.

« All three monitored platforms largely met the requirement to promote user awareness of
electoral processes through reliable information sources, with TikTok being the best-
performing platform. Regarding the transparency of political advertising, Google mostly failed
to meet the requirements and Meta mostly succeeded in meeting them, albeit with minor
reservations. Regarding the implementation of preventive and awareness-raising activities
targeting the public, Meta is lagging behind, while the activities of Google and ByteDance were
assessed as rather satisfactory and satisfactory, respectively. TikTok met the requirements in
this area with only minor reservations.

As a part of the monitoring of the platforms based on its own capacities and on reports from other
government authorities during the election campaign, the CMS identified the following gaps:

« Meta’s ad library lacked translations into Slovak and Google’s Transparency Center lacked
advertisers’ contact details.

+ In case of Meta, we identified shortcomings in the identity verification process and the
corresponding advertiser disclaimer, the transparency of which was evaluated as insufficient.

« Inthe last phase of the election campaign leading up to the second round of the presidential
election, the CMS’s monitoring efforts identified some content that challenged the legitimate
outcome of the first round of the presidential election. After the content had been reported
by the CMS, Google and TikTok responded promptly by immediately removing this content.
After reviewing it, Meta removed 8% of such posts.



The results of this monitoring exercise can serve as inspiration for EU Member States. Simultaneously,
they could provide feedback to the Code and its working groups, in particular in terms of evaluating its
effectiveness at national and European level. Furthermore, these results can also inform future
activities of the Digital Services Coordinator (“DSC”) in Slovakia.

1FOREWORD

Inthe context of the Election of the President of the Slovak Republic(“presidential election”), held
in two rounds (23 March 2024 and 6 April 2024), the Council for Media Services ("CMS”) followed
up on its past monitoring activities for the early elections to the National Council of the Slovak
Republic' (“parliamentary elections”) and the 2019 European elections, which were a part of the
joint monitoring exercise within the European Reqgulators Group for Audiovisual Media Services
("ERGA"), and updated the monitoring activity in respect of the revised 2022 Code of Practice on
Disinformation (“Code")*.

The mission of the CMS is to promote the public interest in the exercise of the right to
information, freedom of expression, and the rights of access to cultural values and education, as
well as to perform state requlation in the areas of broadcasting, retransmission and the provision
of on-demand audiovisual media services®.

In addition, the CMS uses its powers under the Act on Media Services ("AMS") to cooperate with
the most widely used online platforms in Slovakia. The CMS started collecting data on 18 March,
one week before the first round of election - at the peak of the campaign, and continued its
monitoring activity until the second round of election on 6 April. During this period, the CMS
actively monitored the functionalities of the digital platforms. The CMS focused in particular on
possible breaches of the AMS as well as on compliance with commitments under the Code and
the obligations under the Digital Services Act ("DSA")*. Furthermore, the CMS monitored the
transparency of provision of political advertisements on the platforms, information available to
users in the ad libraries, and actions aimed at increasing the users’ awareness of the electoral
processes. The CMS also focused on previously identified problematic aspects which were
uncovered by past monitoring activities of the CMS during the campaign period leading up to the
parliamentary elections in autumn 2023.

This report provides a comprehensive overview of the conducted monitoring activities and
evaluates the CMS's efforts in ensuring a transparent and fair digital media environment in the
context of the 2024 Election of the President of the Slovak Republic.

' CMS monitoring report: Monitoring of platform functionalities in relation to the 2023 Elections to the
National Council of the Slovak Republic.

2 The Code of Practice on Disinformation (“Code”) is the first tool of its kind used by multinational online
companies since 2018 to commit to compliance with self-regulatory standards to eliminate the spread of
disinformation. The original Code required a revision, coordinated by the ERGA working group lead by the
former director of the Council for Broadcasting and Retransmission L. Kuklis. In June 2022 a new text of
the Code was presented, containing 44 commitments and 128 specific measures, including
demonetization for purveyors of disinformation, transparency of political advertising, elimination of
manipulative behaviour (e.qg. fake accounts, use of bots and deepfake technologies), empowerment of
users, researchers and the community of independent fact-checkers. Furthermore, the Code is expected
to become part of a broader requlatory framework formed by the DSA and upcoming legislation governing
transparency and targeting of political advertising.

5 Act No. 264/2022 Coll. on media services ("AMS”).

“ Requlation 2022/2065 of 19 October 2022 on a Single Market For Digital Services and amending Directive
2000/31/EC(Digital Services Act).



https://rpms.sk/sites/default/files/2024-02/Monitoring%20of%20platform%20functionalities%20in%20relation%20to%20the%202023%20Elections.pdf
https://rpms.sk/sites/default/files/2024-02/Monitoring%20of%20platform%20functionalities%20in%20relation%20to%20the%202023%20Elections.pdf
https://digital-strategy.ec.europa.eu/en/policies/code-practice-disinformation
https://www.slov-lex.sk/pravne-predpisy/SK/ZZ/2022/264/20220801.html
https://eur-lex.europa.eu/legal-content/EN/TXT/PDF/?uri=CELEX:32022R2065
https://eur-lex.europa.eu/legal-content/EN/TXT/PDF/?uri=CELEX:32022R2065

2 BACKGROUND

The competences of the CMS as the Slovak national regulatory authority responsible for media
oversight and enforcement of regulatory frameworks related to potentially illegal content on
content-sharing platforms are governed by the AMS.
Under the AMS, the CMS is entrusted with the responsibility and legal competence to prevent the
dissemination of illegal content on content-sharing platforms. In this context, Article 151(2) of the
AMS defines what constitutes illegal online content (the relevant definition deriving from Act
300/2005 Coll., i.e. the Penal Code).
For the purposes of the Act on Media Services, illegal content refers to content which:
« exhibits the characteristics of child pornography or extremist material,
» incitesan act exhibiting the characteristics of any of the terrorist offences,
« approves of a conduct exhibiting the characteristics of any of the terrorist offences, or
« exhibits the characteristics of the criminal offence of denial and condoning of the
Holocaust, crimes of political regimes and crimes against humanity, criminal offence of
insult of the State, race and belief or criminal offence of incitement to national, racial or
ethnic hatred.

Furthermore, under Article 110(3Xq) of the AMS the CMS is empowered to cooperate with online
content-sharing platforms (“platforms”) in the efficient, proportionate and non-discriminatory
application of the rules for the provision of their services. Based on this power, the CMS has
established bilateral communication channels with representatives of the individual companies
operating these platforms, which are actively used to communicate cases of potentially illegal
content or content potentially violating the rules for using the platforms.

Additionally, the CMS serves as a contact point for communication between the individual
government authorities and operators of the most widely-used platforms in Slovakia (Facebook,
Instagram, YouTube, TikTok)°. In practice, this means that government authorities and
institutions, which also carry out monitoring of social network content based on their designated
competences, report potentially problematic content® to the CMS, which subsequently consults
this content or systemic elements with the platform in question within its remit.

The CMS actively monitored and analysed functionalities of the platforms in relation to the 2024
Slovak presidential election for several reasons. Firstly, the CMS paid special attention to
possible violations of the AMS and the dissemination of potentially illegal content on content-
sharing platforms. Another reason underlying the monitoring activity was to examine the
implementation of the obligations imposed on platforms by the Code, as well as the new
obligations imposed on very large online platforms(“VLOPs")and very large online search engines
("WLOSESs") by the DSA. The CMS examined whether online platforms actively updated their ad
libraries to include comprehensive information about political and issue advertisements, thereby
ensuring transparency and accessibility of information to the public, in line with the applicable
legislation (DSA) and the commitments under the Code.

According to the DSA, very large online platforms and very large online search engines
("VLOPSES") shall analyse and mitigate the risks to European society posed by their design and
operation. The DSA obliges VLOPSESs to take due diligence measures, which relate in particular
to transparency and user empowerment vis-a-vis these platforms. In the context of online
advertising, the Article 27 of the DSA requires VLOPSESs to clearly label paid advertising and to

® The level of popularity of these platforms in Slovakia was confirmed by the transparency reports under
the DSA, published at the end of October 2023.

® Potentially problematic content refers to content which is evaluated by the CMS as potentially violating
terms and conditions (e.g. Community Standards, Terms of Service, etc.) of the platforms and which
simultaneously does not exhibit the characteristics of illegal content as defined by the AMS. For such
content, the CMS has no authority to initiate administrative proceedings or use other administrative tools
to enforce its removal or restriction.



ensure that the useris able to identify who is presenting the advertisement and who is paying for
it. According to Article 39 of the DSA, VLOPSEs shall compile and make publicly available an
advertisement repository (ad library) containing all active advertisements and advertisements
presented on the platform’s online interface for the past year.

The Code has become part of a broader regulatory framework formed by the DSA and the new
Regulation on the transparency and targeting of political advertising’. The Code imposes several
specific commitments on its signatories, including all the platforms mentioned in this report. In
the Code, the platforms commit (Commitments 4 to 11) to increasing transparency of online
political advertising by means of transparent marking of political advertising, verification of
information about the sponsor of political advertising, and the availability of information about
political advertising to the average user(e.g. in an ad library). Furthermore, the Code requires the
platforms to implement preventive and awareness-raising activities targeting the public aimed
at strengthening medialiteracy and the users’ capacity to identify misinformation(Commitments
17 and 21).

Finally, the CMS monitored measures adopted by the platforms to raise citizens’ awareness of
the electoral processes. The CMS focused on initiatives that aimed to provide the public with
relevant and reliable information about the conduct of the elections and to warn them against
the dissemination of false or manipulative information about electoral processes.

3 RESULTS OF MONITORING

3.1Data collection

The monitoring of the platforms’ functionalities in relation to the Slovak presidential election was
carried out in two main phases, during which the CMS carried out data collection (March to April
2024)and subsequently analysed the collected data, which were then incorporated into the final
report (April to May 2024). The CMS followed up on the successful monitoring exercise carried
outinautumn 2023 in the context of the parliamentary elections.

The CMS analysts began collecting data on 18 March 2024 (one week before the first round of the
presidential election) and continued the monitoring exercise until the second round, which
culminated on the election day on 6 April 2024. Throughout the entire period, the CMS
continuously monitored the platforms on its own initiative as well as in response to notifications
received from other state authorities. From 27 March to 6 April 2024, the CMS intensified its
monitoring activities due to dissemination of narratives regarding the alleged manipulation of
theresults of the first round of the elections, and dissemination of potential disinformation about
the presidential candidates, which lead to reporting the potentially problematic content to the
relevant platforms.

Similar to the monitoring of the platforms in relation to the elections to the National Council of
the Slovak Republic, the CMS sent a questionnaire to the providers of the three monitored
platforms in order to obtain additional data for the evaluation of the platforms’ functionalities.
The questionnaire, the structure of which is described in the next section, was sent to platforms
on 13 March 2024. All three monitored platforms responded to the questionnaire by 3 May 2024.

3.2 Evaluation of platform functionalities (in the context of user
awareness and activities aimed at improving media literacy)

In the light of the above-mentioned competences and CMS's experience with monitoring the
functionalities of platforms prior to the elections to the National Council of the Slovak Republic,
the CMS carried out monitoring of the functionalities of platforms which aimed to promote their
users’ awareness of the electoral processes (through official sources of information, i.e. the

7Requlation on the transparency and targeting of political advertising (March 2024).
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https://eur-lex.europa.eu/legal-content/EN/TXT/?uri=OJ:L_202400900&qid=1710927850126

Ministry of the Interior of the Slovak Republic) and activities aimed at increasing media literacy.
The following evaluation is based on the monitoring exercise conducted by CMS in March and
April 2024, and on the responses of Meta, Google and ByteDance to the questionnaire received
from the CMS in early March 2024.

The monitoring exercise as well as the topics of the questionnaire were based on the structure
previously established in the monitoring exercise for the elections to the National Council of the
Slovak Republic. The following section thus describes how the platforms used information
panels and other features to increase users’ awareness of the electoral processes; how they
monitored the transparency of political advertising and compliance with the electoral silence
period; which activities they carried out to prevent the dissemination of disinformation and to
promote media literacy; how content moderation and cooperation with independent fact-
checkers was implemented; and whether other relevant activities were carried out by the
platforms during the presidential election period.

The evaluation of the functionalities and responses of content sharing platform operators to the
guestions in the questionnaires was carried out by four CMS analysts focusing on different areas
(e.g. medialiteracy, problematic content, etc.). The evaluation method combined analysis of data
provided by the platforms and the findings from the monitoring of the election campaign (e.qg.
response time the platforms needed for reporting problematic content). A four-point scale was
used, complemented by verbal comments from the assessor. The output is a comprehensive
scorecard including verbal commentary on each area.

Platform TikTok Facebook/Instagram | YouTube/Google
1. Information panels and functionalities Met Mostly met Mostly met
2. Political ads and silence period N/A Mostly not met Mostly not met

3. Countering disinformation dissemination and

. o o Met Mostly not met Mostly met
supporting medial literacy activities
5. Content moderation and cooperation with fact-
. o P Mostly met Mostly met N/A
checking organizations
6. Other activities N/A Met Met

3.2.1Information panels and other features for increasing user awareness of electoral processes
Having evaluated the functionalities of the platforms for increasing users’ awareness of the
electoral processes, it can be concluded that all the monitored platforms leveraged this function.
The main difference lies in the effectiveness of the information and the data provided by the
platforms in the questionnaire, especially when it comes to evaluating their impact.

The features of TikTok were evaluated as satisfactory. The information panels (located next to
the videos with a link to the Election Hub) were available for almost a month and covered the
period before and after the presidential election. Information shared in the Election Hub was
clear, easily accessible to the users and complemented by educational features developed in
cooperation with the Slovak non-governmental organisation DigiQ. TikTok also provided specific
data on the traffic of the Election Hub for the examined period, recording more than 22 000
visitors.
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For Facebook and Instagram, the features were evaluated as rather satisfactory. On Facebook,
information panels were published on the election day (before both the first and the second
round). The same notification was reportedly posted on Instagram as well, but the CMS detected
these notifications only on Facebook during its monitoring exercise. The information panel on
Facebook contained alink to the official information on the website of the Ministry of the Interior
of the Slovak Republic. Meta provided details of the number of views, with the notifications
receiving 2.19 million impressions in the first round and 2.16 million impressions in the second
round.
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Similarly, these features were evaluated as rather satisfactory for YouTube and Google Search.
YouTube and Google Search provided Slovak users with information about the election with alink
to the website of the Ministry of the Interior of the Slovak Republic. The users of these services
benefited from an easy access to this information, both before the first and second round of the
presidential election. Separate information was presented after the second round (7 April) with a
link to the official election results on the website of the Statistical Office of the Slovak Republic.
However, Google did not provide any information regarding interactions with this content, and
we were therefore unable to assess whether or not the implementation was effective. The
information panel was also allegedly displayed on Doodle.
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3.2.2 Transparency of political advertising and compliance with the electoral silence period
During an electoral silence period (prohibition of publishing any information about the candidates
during the 48 hours leading up to the opening of polling stations), the platforms that allow the
placement of paid political advertising (Meta and Google) declare that the individual registered
political advertisers are responsible for ensuring compliance with the Act on the application of the
electoral silence period. The CMS observed several problematic advertisements during the monitoring
process, described in the following chapters.

Based on the results of the monitoring exercise and the data provided by the platforms in the
questionnaire, it can be concluded that the functionalities of Facebook, Instagram and Google Ads are
rather unsatisfactory in this context. For TikTok, which declares that no political advertising is allowed



on its platform, the CMS’s monitoring exercise did not detect any sponsored content that could be
perceived as political advertising.

For Meta’s platforms, transparency of political advertising and compliance with the electoral silence
period was evaluated as rather unsatisfactory. Meta states that it does not have at its disposal any
data on published political advertisements and potential violations of the rules for publishing political
advertisements on their services that would specifically reflect the presidential election period®. Meta
states that all political advertisements are marked with indications of “sponsored by” and “paid for
by”. The advertisement should appear in the ad library within 24 hours of its first presentation. Any
changes or updates made to the advertisement should be displayed in the ad library within 24 hours.

Similarly, the transparency of Google’s political advertising and its compliance with the electoral
silence period were evaluated as rather unsatisfactory. In reply to questions about the restrictions
applied to published political advertisements, Google cited data from the Google Ads Transparency
Center. However, the regional data for Slovakia covers the period from July to December 2023 and
therefore does not represent the presidential election period. Meta states that all political
advertisements are marked with indication of “sponsored by” and “paid for by”. It may take from 48
to 72 hours from the time the advertisement is displayed until its details can be found in the ad library

3.2.3 Activities aimed at preventing the dissemination of disinformation and promoting media

literacy

As a part of the evaluation of the platforms, the CMS also focused on media literacy, examining
whether the platforms implemented media literacy campaigns and other information activities
(e.g. warnings about the spread of disinformation or internet safety) targeting the Slovak public
immediately before the presidential election. The CMS noted that the results varied depending
on the platform. Activities of TikTok were evaluated as satisfactory, activities of Google and
YouTube as rather satisfactory and activities of Meta's platforms as rather unsatisfactory.
TikTok ran a media literacy campaign in the period prior to the presidential election (15 March to
7 April 2024). The Election Hub was created for the presidential election in particular, containing
information from official Slovak sources (the Ministry of the Interior of the Slovak Republic).
Users were redirected to the Election Hub via an information panel on videos using keywords
related to the election. TikTok also promoted educational videos on media literacy developed by
the Slovak partner organisation DigiQ(available through the Election Hub). These videos were not
created specifically for the presidential election (these were older videos on the DigiQ channel),
but their aim was to highlight the importance of media literacy and to share valuable tips on how
to navigate through the plethora of information.

8 Meta also claimed to have at its disposal only EU-wide data provided in the DSA transparency report,
covering the period from 10ctober 2023 to 31 March 2024. Regarding content moderation and violations of
the rules for publishing political advertisements in the context of the presidential election, Meta only
provided general data from a report published under the Code of Practice on Disinformation covering the
period from July to December 2023.
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Google introduced a number of new media literacy tools in Google Search, such as “about this
image”, “about this result” and “about this content”. Google has been supporting activities aimed
at media education for seniors in Slovakia, implemented by the NGO Memo 98, since 2023. It also
continues implementing its educational project for educators entitled Hrdinovia internetu
(Heroes of the Internet). These long-term projects are very beneficial for media literacy;
however, no campaign was run by Google immediately before the presidential election, and
therefore it is impossible to evaluate their impact.

Meta did not run any campaigns to promote media literacy for the general population prior to the
presidential election. In its questionnaire reply, Meta indicated that it organised a series of
training sessions for a specific group of organisations(see below).

3.2.4 Content moderation and cooperation with independent fact-checkers
Regarding evaluation of the effectiveness of content moderation and platforms’ cooperation
with independent fact-checkers during the presidential election, the CMS relied on the results of
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the monitoring exercise and the questionnaire replies provided by the platforms. Content
moderation and cooperation with independent fact-checkers on TikTok and its platforms were
concluded to be rather satisfactory. In reply to questions about content moderation and
cooperation with independent fact-checkers, Google did not provide any information in the
guestionnaire.

TikTok provided most of the datarequested by the CMS in the questionnaire. Based on this data,
itwas concluded that TikTok removed or otherwise intervened in case of more than 30 000 posts.
This information cannot be independently verified, as the CMS only escalated content of the
platform in six cases over the examined period (with only one of them related to the election -
see Chapter 3.2). The platform took steps against all these reported posts. It took the platform
six days to react to the election-related post. TikTok further stated that it reviewed more than 60
videos in cooperation with independent fact-checkers. Prior to the presidential election, TikTok
did not increase the number of independent fact-checkers; instead, according to the
questionnaire replies, it introduced a specific mechanism to deal with crisis situations®.

As mentioned above, Meta did not provide any data in the questionnaire that would be relevant to
the presidential election period and referred to data in other EU-wide reports'. Beyond the
information provided in the questionnaire, it can be concluded that the requirements for content
moderation were mostly met by Meta. In fact, the company responds to most escalations, with
an average response time that is not significantly different from other platforms and can be
described as satisfactory (three days on average from February to April 2024). Regarding
cooperation with independent fact-checkers, it was noted that based on the information from
the questionnaire, Meta officially stepped up its cooperation efforts before the presidential
election by involvingyet another organization - Demagog.sk. Meta thus currently cooperates with
two organisations on the Slovak market, which is considered a positive step. However, it should
be noted that(including based on the cases described in Chapter 3 of this report) that in terms of
the volume of content reqularly outsourced by Meta for verification by independent fact-
checkers (more than half of the content escalated by CMS from February to April 2024), these
capacities are still relatively low and should be strengthened during elections.

3.2.5 Other relevant activities during the presidential election period

During the presidential election, Google and Meta also carried out other relevant activities.

As it did before the parliamentary elections, Meta conducted a meeting with the candidates to
introduce them to the basics of safe conduct on their platforms. In its questionnaire reply, Meta
declared that it organized a training for NGO partners and independent fact-checkers aimed at
improving their capacity to support users in distinguishing disinformation and developing media
literacy. In the questionnaire, Meta also specifically mentioned a workshop with Memo 98.
Google supported longitudinal research of disinformation narratives in Slovakia. A series of
monthly reports (including prior to the presidential election) offered insights into the citizen’s
behaviour in relation to consumption of different types of media content. Google also provided
support in the context of a special CEDMO report on the Slovak presidential election examining
the main disinformation trends and narratives in Slovakia at the end of 2023 and the beginning of

® TikTok has a Global Fact-checking Program in place, involving partners providing independent fact-
checking services, among others, for the Slovak market. During events that pose a high risk in the context
of disseminating disinformation (e.qg. crisis situations and elections), TikTok applies a process involving a
faster exchange of information about the content involving suspected disinformation between its internal
teams and independent fact-checkers

®However, the questionnaire shows that Meta’s data differs from that of the CMS - from February to April
2024, the CMS recorded 144 escalations, whereas in the period defined by Meta (23 March to 6 April) there
were 93 cases. This discrepancy will be subject to further discussions between the CMS and Meta.
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2024 and their impact on the election". Google did not interact with any other non-profit
organisations or researchers, and did not organise any activities for the candidates.

3.3 Monitoring of ad libraries of Meta, Google and ByteDance

In December 2023, the CMS published the results of the monitoring of the ad libraries of selected
platforms (Meta Ads Library and Google Ads Transparency Center) in the monitoring report
Monitoring of platform functionalities in relation to the 2023 Elections to the National Council of
the Slovak Republic. This monitoring report also contains a detailed description of the
environment and functionalities of the monitored ad libraries in Annex 1: Results of monitoring
of ad libraries of Meta, Google and ByteDance. It also identifies and describes potentially
problematic aspects of the libraries in the context of the DSA and the Code in its section entitled
Problematic aspects of political advertising on platforms and inauthentic videos created using
artificial intelligence tools.
Based on the results of the monitoring of the functionalities of the ad libraries of the selected
platforms during the election campaign prior to the 2024 presidential election, it can be
concluded that the environment and functionalities of the monitored ad libraries are identical
to the situation observed during the monitoring of the 2023 parliamentary elections, including
all the problematic aspects identified at that time.
Identified problematic aspects of ad libraries:

« Meta'sadlibrary lacked translations into Slovak,

« Google’s Transparency Center lacked advertisers’ contact details.

3.4 Description of political advertisements displayed on platforms and
user interfaces

The CMS's monitoring of presentation of political advertisement on the platforms focused on
covering as wide a range of user interfaces as possible; however, we were not able to capture
political advertisement on all platforms, user interfaces and media. The individual descriptions
represent the presented political advertisement from the point of view of the average user, i.e.
how the user sees the message indicating that an advertisement is a political advertisement.
Simultaneously, no potential shortcomings were identified in the monitoring of individual
advertisements displayed in the user environment, which was perceived as an improvement
in comparison to the situation identified in the monitoring of the 2023 parliamentary elections.
The latter had revealed absence of political advertising disclaimer for Meta and absence of
labelling of political advertising for Google in the user interface™.

3.4.1Meta

Facebook smartphone interface - Feed

Under the name of a page/profile, there is an indication such as: “Sponsored - paid for by Ivan
Kor¢oK". In the upper right corner of the advertisement, there is an “i" icon or “Learn more about
this Ad". Clicking on this icon opens a message explaining “Who pays for this advertisement”
(contact details of the advertiser) and a link to learn more about the advertisement in Meta Ad
Library (comprehensive information about the advertisement, date of activity, amount spent,

targeting, number of impressions, i.e. the number of views and interactions with the content).

WCEDMO Special Brief - Slovak presidential election (published on 20 March 2024).
12 Monitoring of platform functionalities in relation to the 2023 Elections to the National Council of the
Slovak Republic, Chapter 3.1 Ad libraries, p. 20.
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Ivan Koréok @ = A van Korok & - X
Sponzorované - Plati to lvan Koréok - G O Sponzorované - Plati to Ivan Koréok - G

Kazdy den vlada pod vedenim Roberta Fica ukazuje, ze Kazdy def vldda pod vedenim Roberta Fica ukazuje, Ze
sa bude sprévat, ako by im tu patrilo Uplne vetko. Ani sa sa bude spravat, ako by im tu patrilo Uplne vSetko. Ani sa
nesnaZia predstierat nejaki snahu o celospoloéen... Viac DB i e e L S B el lEs v e, e

I

Neclovolme
Im ovladnut

Ivan Koréok @

Verejne znama osoba

Spojme sa za Slovensko Tato reklama je o spolo&enskych zéleZitostiach,
volbach alebo politike. Zistite, ¢o to znamena.

$  Kto plati tito reklamu? >
ZAJTRA O 17:00 o Pre¢o sa mi toto zobrazuje? >
Nedovolme im ovladnut vsetko: ¥ Mam Zaujem
Spojme sa za Slovensko em v Ban... it Ovladat témy reklam >
Ivan Korcok Ivan Korcok
Sponsored * Paid for by Ivan Koréok Public figure
Robert Fico’s government shows us every day they will This ad is about social issues, elections or politics.
keep on acting like they own everything. They're not Learn what it means.
even trying to pretend to make an effort... Who is paying for this ad?
Let’s not allow them to take absolute control: Why am | seeing this add?
Let’s unite for Slovakia Manage ad topics

Facebook smartphone interface - Platform user interface
No political advertising was detected.

Facebook smartphone interface - Reels

Under the name of the page/profile, thereisan“i“icon with an indication such as: “Paid for by Ivan
KorCok". At the bottom of the page, there is an indication “Sponsored”. Clicking on the “i" icon
displays details about “Who pays for this advertisement” (contact details of the sponsor of the
advertisement) and a link to find out more about the advertisement in Meta Ad Library.
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toto je uz cire

Gﬁ Pouzivatelovi Peter a 9 794 dalsim sa
< to paci

w &1 lvan Korcok & ©
b4
@ Plati to Ivan Korcok

Panika pokracuje, méj odkaz pre you... viac 1,1 tis.

Sponzorované -

Pridat komentar lvan Koréok
Paid for by Ivan Kor¢ok

Facebook PC interface - Feed

Under the name of a page/profile, there is an indication such as: “Sponsored - paid for by
narodnapeticia.sk”. In the upper right corner of the advertisement, there is an “i" icon or “Learn
more about this Ad". Clicking on thisicon displays details about “Who pays for this advertisement”
(contact details of the sponsor of the advertisement) and a link to find out more about the

advertisement in Meta Ad Library.
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Marodna peticia e N
; Sponzorované - Plati to narodnapeticiack - @

Viete, o spaja Pellegriniho a Korcoka? &2 Obaja sU ako siamské dvojéata {{, podporuji vojnu =4
a priame dodavky zbrani Ukrajine mm, LGETI gg a sU proti neutralite Slovenska my. Ma neprave
nesmie byt zaloZené pravo .. Prvé kolo prezidentskych volieb sa podia nézoru JUDr. Stefana
Harabina konalo v rozpore s Ostavou . Obcania, do kedy budeme tolerovat nezakonnosti na
najvysiich poschodiach moci? & Pridajte sa k peticii & za vyhlasenie nulitnosti kandidatary a
teda za nové volby &.

PODPORTE NAZOR
JUDR. STEFANA HARABINA
O NEUSTAVNOSTI PELLEGRINIHO
KANDIDATURY.

MARCDMAPETICIASE

Podpiste narodnu peticiu! e

Narodna peticia

Sponsored * Paid for by narodnapeticia.sk

Do you know what Pellegrini and Kor¢ok have in common? They are like Siamese twins, they support war
and direct supply of arms to Ukraine, LGBTI and are against the neutrality of Slovakia. The rule of law
cannot be based on injustice. In the opinion of JUDr. Stefan Harabin, the first round of the presidential
election violated the Constitution. Fellow citizens, how much longer will we tolerate illegality at the
highest levels of power? Join the petition to invalidate their candidacy and for a new election!
SUPPORT THE OPINION OF JUDR. STEFAN HARABIN ON THE UNCONSTITUTIONAL CHARACTER OF
PELLEGRINI'S CANDIDACY.

NARODNAPETICIA.SK

Sign the national petition! Learn more
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Facebook PC interface - Platform user interface
No political advertising was detected.

Facebook PC interface - Reels
No political advertising was detected.

Instagram smartphone interface - Feed
No political advertising was detected.

Instagram smartphone interface - Stories
No political advertising was detected.

Instagram smartphone interface - Reels

Under the name of the page/profile, there isan “i"icon with a statement, such as: “paid for by Ivan
KorCok” and the bottom of the page indicates “Sponsored”. Clicking on the “i" icon displays the
information "Who pays for this advertisement” (contact details of the sponsor of the

advertisement) and a link to find out more about the advertisement in Meta Ad Library.
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na rozdiel
'_\,_

Ivan Korcok
Znama osobnost

Plati to
Ivan Korcok

Informécie o tejto reklame poskytol Meta inzerent. Ked inzerenti
kategorizuju reklamy ako reklamy tykajtce sa spolocenskych
zalezitosti, volieb alebo politiky, musia uverejnit, kto za ich
reklamu zaplatil

© Platito Ivan Koréok

.

= Sponzorované . Spravovat témy reklam

Gﬁ Q 5 Viac informadcii o tejto reklame

Ivan Korcok Ivan Korcok
Paid for by lvan Kor¢ok Public figure
Sponsored Paid for by lvan Koréok

Information about this advertisement was provided by
Meta advertiser. When an advertiser categorises their ad
as being about social issues, elections or politics, they
are required to disclose who paid for the ad.
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Instagram PC interface - Feed
No political advertising was detected.

Instagram PC interface - Stories
No political advertising was detected.

Instagram PC interface - Reels
No political advertising was detected.

3.4.2 Google

Google Search PC interface
No political advertising was detected.

Google Search smartphone interface
No political advertising was detected.

YouTube smartphone interface - Video

There is a message in the bottom left corner of the video advertisement, e.qg.: “Ad 2 of 2- 3:27(i)".
Under the video advertisement, there is the name of the page/profile that ordered the video
advertisement, as well as an indication, such as “Sponsored by harabin2024.sk”, and an icon
consisting of three vertical dots. Clicking on the icon consisting of three vertical dots opens a
window with information about the advertiser in English and a link that redirects the user to
Google Ad Transparency Center containing the advertiser's advertisements.

642 [ © 3O 4G40

My Ad Center X

641 B & 30O 4G40
Report ad

About this advertiser
Advertiser identity verified by Google

Stefan Harabin

The advertiser is responsible for the accuracy of
this information, which Google has not confirmed.

3 Stojim pri vés
Sponsored - h

@ Why you're seeing this ad

Prezident 2024: Predvolebna diskusia lll. |
Pellegrini vs. Koréok

Google shows ads based on settings for this device.

4h ago #tvmarkiza ...more
A\~ Televizia Markiza 1.5M
| stand by you
Sponsored * harabin2024.sk Support
President 2024: Pre-election debate lll. G We don't sell your personal information. Visit our Safety
Pellegrini v Koréok AN
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YouTube TV smartphone interface - Shorts
No political advertising was detected.

YouTube PC interface - Video

Video advertisement is shown before the requested video itself is played on YouTube. The
bottom left corner of the video advertisement contains a message, e.qg.: “Sponsored 10f 2 1:15 (i)
harabin2024.sk/podpora/”. Clicking on the “Ad” icon opens a window with information about the
advertiser in English with a link that redirects the user to Google Ad Transparency Center
containing the advertiser's advertisements.

= DVYoulube mX Q

Prezident nesmie byt zavisly od penazi OLIGARCHOV

Skontrolovat nastavenia

@ Informécie o tomto inzerentovi A~
TotoZnost inzerenta overil Google @
Stefan Harabin
Inzerent je zodpovedny za presnost tychto informécii, ktori Google nepotvrdil. Zobrazit
predvolebné reklamy tohto inzerenta

@ Preto sa vam zobrazuje tato reklama v

Nastavenia reklam
Aktualizujte svoje volby pre reklamy od Googlu v sekcii Nastavenia reklam
orované”. Su zoradené na zéklade

é reklamy méZzu obsahovaf
uje. Dalsie informacie

Toto je reklama. Reklamy s platené a vZdy nesd o,
viaceryeh f tane kvality reklamy a por

About this advertiser

Advertiser identity verified by Google

Paid for by

Stefan Harabin

The advertiser is responsible for the accuracy of this information, which Google has not confirmed. See this
advertiser's election ads

Why you're seeing this ad

Ad Settings

Update your ad preferences in Google in Ad Settings.

Thisis an ad. Ads are paid and are always labeled with "Ad" or "Sponsored". They're ranked based on a number of
factors, including advertiser bid and ad quality. Some ads may contain reviews. Reviews aren't verified by Google, but
Google checks for and removes fake content when it's identified. Learn more
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YouTube PC interface - Shorts
No political advertising was detected in the course of the monitoring exercise.

YouTube TV interface - Video

Video advertisement is shown before the requested video itself or while the requested video
playsonYouTube. The top left corner contains the name of the entity sponsoring the content and
a statement such as: “Sponsored”. Clicking on “Sponsored” opens the “About Ads” window
containing a link or a QR code the user can use to learn more about the advertisement from
Google Ads Transparency Center.

harabin2024.sk

Sponzorované + Stojim pri vas

' O reklame

" Ak cheete zfskat informdcie o tejto reklame
pravovaf predvolby rekldm, navstivte

yt.be/qr/j7j55¢c4

alebo pomocou mobilného zariadenia
naskenujte tento QR kéd:

About Ad

To learn more about this ad and manage
your ad preferences, click on(link)

or scan this QR code with your mobile
device (OR code)

YouTube TV interface - Shorts
No political advertising was detected in the course of the monitoring exercise.
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3.5 Disinformation narratives about the candidates for the office of the
President of the Slovak Republic and narratives challenging the official
results of the Election of the President of the Slovak Republic

In frame of its monitoring of the election campaign on social media platforms, the Council for
Media Services (CMS) did not receive any complaints requesting a review of content.

However, the CMS identified and actively communicated with platforms in the event of the
occurrence of content potentially violating the terms of these services, both through its own
monitoring capabilities and on the basis of notifications from other government institutions. In
accordance with the provisions of Article 110(3Xq) of the AMS™ and based on the above-
mentioned facts, the Office of the CMS notified the relevant platforms of the circumstances of
presence of this content on their services, requesting that they review the content in terms of
potential violations of the Terms of Service (“ToS").

3.5.1Meta

Meta's Terms of Service for Facebook and Instagram regarding the publishing of misinformation,
“Voter or Census Interference” section, explicitly state, among other things: “In an effort to
promote election and census integrity, we remove misinformation that is likely to directly
contribute to a risk of interference with people’s ability to participate in those processes. This
includes misinformation about who can vote, qualifications for voting, whether a vote will be
counted, and what information or materials must be provided in order to vote.” On this basis, the
CMS reported to Meta the content described below.

Narrative about the manipulation of the results of the first round of the presidential election

From 27 March 2024 to 6 April 2024 - the date of the second round of elections, Facebook users
disseminated content about the allegedly manipulated vote counting in the first round of the
presidential election. This manipulation supposedly led to the victory of the candidate Ivan
KorCok. Multiple variants of this content were published by users - a text, a chart/image, or a
combination of both. In some cases, the content was modified. In addition to the alleged
evidence of manipulation of the vote counting, it also included claims that this action was
supported ESET and that similar methods had been used during the presidential elections in the
USA and the Czech Republic. The common feature of all this content was the information about
the alleged evidence supposedly proving that vote counting was manipulated.

B Article 110(3Xq) AMS: “Furthermore, the reqgulator is empowered to cooperate with online content-sharing
platforms in the efficient, proportionate and non-discriminatory application of the rules for the provision
of their services.”

1 Meta's Terms of Service related to misinformation.
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This is being shared on TG

Manipulation of votes.

Someone has pulled off a stunt in our
fisak pri nadich "demodratickjich volbich™. Odfotil , fo nemal_ “democratic election”. They took a picture
they shouldn’t have...

; With 96.83% votes counted, these were
P.Pelegriny the results:

S |. Korgok 552 651 votes

P.Pelegriny 576 999 votes

S. Harabin 180 290 votes

With 99.71 % votes counted, these were
the results:

|.Koréok 931688 votes

P.Pelegriny 824 476 votes

S.Harabin 260 885 votes

There is less than 4% difference (3.88)

i 1 g =40 between 96 .83% and 99.71%, how could
H i scitanych LT 1% -

1 B i 3 : . : o : there be such a sharp increase of votes
! £ [==n e Py from 1,449,144 after 96.83% had been

Patni Dubavsioy 0% 8 Ti

séifanych 96,83%

counted to 2,207,356 after 99.71% had
been counted.

Hrietign Fomy L9E%

[ — Paiet hlasar Stefan Harabin nm% 260 8E%

s o vtk [ams [ 52 see X i L.
ETE | | [Vesanotens | 057 e There are nine candidates running in the

first round of the 2024 Slovak presidential
" . : 2193 e election, competing for votes of their
v oy ey | | e [30: constituents. Originally, there were two
[ sinatia [ ' ' ' more, but Andrej Danko and Rébert Svec
| | et withdrew and expressed their support for
[Misnnabix | 013 | ki . £ Swest Stefan Harabin.

Pater Peliagrin| Mras She 98

'ascn_f‘.ﬁ 1 44
V prvom kole prezidentskfch volieb na
Slovensku v roku 2024 o priazen wolitoy superia
deviati kandidéti. Pévodne ich bolo o dvoch
ko @ Robert Svec sa vadali a

Stefana Harabina.

VOLBY

Oncereported, the content was assigned by Meta to independent fact-checkers working with the
platforms to verify the truthfulness of the published information. On 28 March 2024 Demagog.sk,
one of the official fact-checkers for Meta, published a debunking statement (refutation of false
claims and information supported by relevant sources)®. Independent fact-checkers refuted
reports of manipulation of the vote counting in the first round of the presidential election. As a
result, on 29 March 2024 the CMS noted that Meta applied labelling (i.e. information for users of
the platform that the content in question contains false information). It should be noted that
although this content is labelled as false, the platform still allows users to view, interact with
("like"), comment on and even share and disseminate such content.

5 Link to the article “Presidential election was not rigged, there was no leap in votes before the end”’,
tackling this false information, is published on the Demagog.sk website.
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Manipulacia s hlasmi.

Niekomu sa podaril husarsky kisak pri nadich “demokratickych valbach”. Qdfotil, éo nemal...
Pri s€itani 96, 83% hlasov mal

I Koréok 552 €51 hlasov

B Peleariny 576 999 hlazov

5. Harsbin 180 290 hlasov

Po séitani 99.71 % hlasov mal

Il.Korfok 931638 hlasov

B.Pelegriny 824 476 hlasov

SHarzbin 280 885 hlasov
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1, 449 144 po celkovom scitani

96, 83% na 2, 207 356 pri séitani 99,715,

To moze byt asi len pre negramotnych , ktorl nevedia ani zakladné pocty, uvaZujme ved pri Cisle
1,4 miliona by to muselo byt nejakych 50% sétanych hlasov a nie 96% 7777

Mo ESET urobil £o meohol, uZ sa nemohol dopustit’ takej chyby ako pri parlamentnych volbach {
ved £éfa esetu to stalo Fvot)

Mo niet sa ¢o udovat, takto dopad|i volby v USA? v Cesku, ale ] posledné volby kedy sme ziskali
fenu za prezidentku na Slovensku

a zaujimave, Ze v 1. kole ma vitazny kandidat vZdy 42, ..% no a v druhom to bude tych 57% a
nieca =

Mo takto funguje systém Dominion a ani Trump sa nedovolal pravdy v USA .

My sa dovaldme?.. sami bez pomoci asi nie.

3 2 t z.hz
ERRRRRRE
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e gAY Cch 96,839, T

@ A Fioarish chart
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Stefan Harabin 1241 % 180 290
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Igos Matowid 231% 33601
Milan Rahkk 013% 2026

Peter Pellegrini /Y 576 999

e —
hlasov 1 449 144
V prvom kole prezidentskych volieb na

Slovensku v roku 2024 o priazefi voliéov siperia
deviati kandidéti. Pévodne ich bolo o dvoch

viac, ale Andrej Danko a Rbert Svec sa vzdali a
podporili Stefana Harabina.

0 MNepravdive informacie Rovnaks informacie boli v inom prispeviku skontrolované nezavislymi
preverowatelmi faktow.
Zobrazit dévod

W 4 1 komentdr Zdiefania: 13
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Manipulation of votes.

Someone has pulled off a stunt in our
“democratic election”. They took a picture they
shouldn't have...

With 96.83% votes counted, these were the
results:

|. Koréok 552 651 votes

P.Pelegriny 576 999 votes

S. Harabin 180 290 votes

With 99.71 % votes counted, these were the
results:

|.Kor¢ok 931688 votes

P.Pelegriny 824 476 votes

S.Harabin 260 885 votes

There is less than 4% difference (3.88)
between 96 .83% and 99.71%, how could there
be such a sharp increase of votes from
1,449,144 after 96.83% had been counted to
2,207,356 after 99.71% had been counted.

Only theilliterate who are not familiar with
basic arithmetic can believe it, let's think: with
1.4 million it would have to be around 50% of
the votes counted, not 86 %????

But ESET did what they could, they couldn't
afford to make the same mistake as in the
parliamentary election (ESET's boss paid with
his life).

No surprise there. Is this how the US elections
played out? The same in the Czech Republic,
but also the last election which gave us a
woman president in Slovakia, it's interesting
that in the first round the winning candidate
always has 42% and in the second round it will
be the 57% plus...

But that's how the Dominion system works and
even Trump didn't get justice in the US.

Will we get our justice? ...alone, without help,
probably not.

There are nine candidates running in the first
round of the 2024 Slovak presidential election,
competing for votes of their constituents.
Originally, there were two

more, but Andrej Danko and Rébert Svec
withdrew and expressed their support for
Stefan Harabin.

False information. The same information was
verified by independent fact-checkers in
another post.

See the reason
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Manipulacia s hlasmi.
Miskaomu s& podaril husarsky kisok pri nasich "demokratickych vorbach”, Odfotil, éo nemal...
Pri séitani 96, 83% hlasov mal

. Korfok 552 651 hlasov
P.Pelegriny 576 999 hlasov
£. Harabin 180 290 hlasov

Po sitani 99,71 % hlasov mal

.Koréok 931 688 hlasov

?.Pelegriny 824 476 hlasov

£.Harabin 260 85 hlasav

Medzi 96 83% a 99,71 % nie je rozdiel ani 43 ( 3,58), ako mohol byt tak brutdiny ndrast hlasov z
1, 449 144 po celkovom séitani

96, §3% na 2, 207 356 pri s¢itani 99,71%.

To moZe byt asi len pre negramoetnych , ktori nevedia ani zakladné pocty, uvazujme ved pri isle
1,4 miliona by to muselo byt nejakych 50% séitanych hiasov a nie 96% 7777

Mo ESET urobil £o mohol, uf sa nemohol dopustit takej chyby ake pri parlamentnych volbéch |
ved £&fa esetu to stdlo Fivat).

No niet sa ¢o udovat, takto dopadli valby v USAT v Cesku, ale &) posledné volby kedy sme ziskali
fenu za prezidentku na Slovensku

a zaujimavé, Ze v 1. kole mé vitazny kandidat vidy 42, ...% no & v druhom to bude tych 57% a
nieco &

Mo takto funguje systém Dominion a ani Trump sa nedovolal pravdy v USA .

My sa dovoldme?... sami bez pomoci asi nie.
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Stefan Harabin -
Jan Kubis

Ivan Koréok

Peter Pellegrini
Krisztian Forrd -
Igor Matovié -
Patrik Dubovsky
Maridn Kotleba
Milan Nahalik

Graf: SITA, Data: Statigtigky Grad SR, - °
Sé‘i anyCh 96,830/0 96.83% votes counted

@ A Flourish chart

Kandidat Percentd Pocet hlasov
Patrik Dubovsky 0,69 % 10139
Krisztidn Forrd 389% 56 617
Stefan Harabin 1241 % 180 290

Ivan Koréok 38,06 % 552 651
Marian Kotleba 0,61% 8991

Jan Kubis 191 % 27 830

Igor Matovié 231 % 33601
Milan Nahlik 013% 2026

Peter Pellegrini 39,74% 576 999

hlasov 1 449 144 1,449,114 votes
V prvom kole prezidentskych volieb na

Slovensku v roku 2024 o priazen volicov saperia

deviati kandidati Pavadne ich hala n dvach
OWH® 15 Komentare: 8 Zdiefania: 217

The CMS further noted that Meta did not respond to the above-mentioned disinformation in form
of a text, even though this type of disinformation was identified by fact-checkers as
disinformation, just like the content in form of an image. As shown by the screenshots below,
unlike the posted images, no labelling or any other functional method was applied to the textual
sections to inform users of the service that the information is not fact-based.
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Manipulacia s hlasmi.
Migkamu sa podaril husarsky kisaok pri nadich “demokratickych vorbach”. Odfatil, éo nemal...
Pri scitani 96, 83% hlasov mal

. Koréok 552 651 hlasov
=.Pelegriny 576 999 hizsov
4. Harabin 180 290 hlasov

Po séitani 99.71 % hlasov mal
Koréok 931 688 hlasov
P.Pelegriny 824 476 hlasov
S.Harzbin 260 855 hlasov

Medzi 96 83% a 99,71 % nie je rozdiel ani 4% [ 3,88}, ako mohol byt tak brutalny narast hlasov z
1, 449 144 po celkovom scitani
96, §3% na 2, 207 356 pri séitani 99, 71%.

To moze byt asi len pre negramotnych , ktori nevedia ani zakladné pocty, uvazujme ved pri Cisle
1,4 miliona by to muselo byt nejakych 50% séitanych hlasov a nie 96% 7777

Mo ESET urobil €o mohol, uZ sa nemohol dopustit’ takej chyby ako pri parlamentnych vorbach |
ved $éfa esetu to stilo Evot),
Mo miet sa o cudovat, takto depadli valby v USA? v Cesku, ale &) posledné valby kedy sme ziskali
Zenu za prezidentku na Slovensku
& zaujimavé, fe v 1. kole ma vitazny kandidat vidy 42, ..% no a v druhom to bude tych 37% a
nieco i
Mo takto funguje systém Dominion a ani Trump sa nedovolal pravdy v USA .
My sa dovoldme?.. sami bez pomoci asi nie.

SOM ZA IBA FYZICKE SCITAVANIE hlasovacich listkov 1
OB 128

Komentare: 33 Zdielania: 125

" Paéi sa mito () Komentovat o Zdielat

Manipulation of votes.

Someone has pulled off a stunt in
our “democratic election”. They
took a picture they shouldn't have...
With 96.83% votes counted, these
were the results:

|. Kor¢ok 552 651 votes
P.Pelegriny 576 999 votes

S. Harabin 180 290 votes

With 99.71 % votes counted, these
were the results:

|.Koréok 931688 votes

P.Pelegriny 824 476 votes
S.Harabin 260 885 votes

There is less than 4% difference
(3.88) between 96 .83% and 99.71%,
how could there be such a sharp
increase of votes from 1,449,144
after 96.83% had been counted to
2,207,356 after 99.71% had been
counted.

Only the illiterate who are not
familiar with basic arithmetic can
believe it, let's think: with 1.4
million it would have to be around
50% of the votes counted, not
96%7??7??

But ESET did what they could, they
couldn’t afford to make the same
mistake as in the parliamentary
election (ESET's boss paid with his
life).

No surprise there. Is this how the
US elections played out? The same
in the Czech Republic, but also the
last election which gave us a
woman president in Slovakia, it's
interesting that in the first round
the winning candidate always has
42% and in the second round it will
be the 57% plus...

But that's how the Dominion
system works and even Trump
didn't get justice in the US.

Will we get our justice? ...alone,
without help, probably not.

I AMIN FAVOUR OF EXCLUSIVELY
MANUAL COUNTING OF VOTES!

Furthermore, the CMS noted that the service did not label the relevant image content, which was
published and made publicly available in comments under other posts. However, identical images
were labelled if they were published as separate content.
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Manipulacia s hlasmi.

Miekomu sa podaril husarsky kisok pri nasich "demokratickych vorbach™. Odfotil, ¢o nemal...
Priséitani 96, 83% hlasov mal

. Koréok 552 651 hlasov

PPelegriny 576 999 hlasov

S Harabin 130 230 hlasov

Po scitani 99.71 % hlasov mal
.Kor€ok 931688 hlasov
P.Pelegriny 824 476 hlasov
SHarzbin 280 885 hlasov
Medzi 96 83% a 99,71 % nie je rozdiel ani 4% [ 3,88}, ako mohol byt tak brutalny narast hlasov z
1, 443 144 po celkovom séitani’
96, 83% na 2, 207 356 pri sCitani 99,71%.
To moZe byt asi len pre negramotnych | ktori nevedia ani zdkladné pocty, uvaZujme ved pri Eisle
1,4 miliona by to muselo byt nejakych 50% scitanych hlasov a nie 96% 7777
Na ESET urobil £o mahol, uZ sa nemohal dopustit’ take] chyby ako pri parlamentnych volbach |
ved s&fa esetu to stalo Zivot).
Mo niet sa fo dudovat, takto depadli valby v USA? v Cesku, ale &) posledné valby kedy sme ziskali
Zenu za prezidentku na Slovensku
& zaujimavé, fe v 1. kole ma vitazny kandidat vidy 42, ..% no a v druhom to bude tych 37% a
nieo 2
Na takto funguje systém Dominion & ani Trump sa nedovolal pravdy v USA .
My sa dovolame?.. sami bez pomoci asi nie.
1 komentar

Y Patisa mito () Komentovat £y Zdielat

&6d. Padisamito Odpovedat

. Mapiste komentar... = 2 @ @ @

In this context, the CMS concludes that the monitoring of the services operated by Meta:

detected an increased occurrence of published and disseminated narratives that
challenged the integrity of the elections and the officially certified results of the
presidential election, compared to the other monitored platforms (see cases related to
Google and ByteDance described below),

simultaneously, these narratives were duly refuted in a relatively short time by
independent fact-checkers who specialise in verifying information,

inthis context, the CMS concludes that regarding the application of labelling as a tool that
informs users of the service of the presence of misleading content, there is an
inconsistency in Meta’'s response to content that communicates identical narrative
challenging the integrity of the electoral process. Identical posts are sometimes labelled
and other times not.

The CMS further observed inconsistency on the part of Meta in responding to content
published as separate content, as opposed to identical content published as comments
in the comment section.
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In relation to the above-mentioned findings, the CMS concluded that Meta's approach to
narratives challenging the integrity of the electoral process was inconsistent, as was its
approach to the application of its own rules in case of the deepfake videos during the 2023
Elections to the National Council of the Slovak Republic. These aspects were described in detail
in the CMS’s monitoring report “Monitoring of platform functionalities in relation to the 2023
Elections to the National Council of the Slovak Republic”in Chapter 3.4. “Deepfake videos created
using Altechnology”, p. 30 ff'. In conclusion, the risks arising from the misuse of Meta's platforms
can in practice be regarded as systemic risks under Article 34(1)a) of the DSA". According to
Article 34 of the DSA, platforms must assess, at least once a year, any systemic risks stemming
from the design or functioning of their service. All risk assessments must reflect potential
negative impacts on the four categories of systemic risks, including any actual or foreseeable
negative effects on civic discourse and electoral processes. On 26 April 2024, in the context of
mitigating systemic risks, the European Commission issued a set of guidelines®to help VLOPSEs
ensure compliance with their obligations under Article 35 of the DSA in relation to risks to
electoral processes. In light of the above-mentioned findings, in particular the inconsistency of
Meta'sresponse, it can be concluded that Meta's platforms do not adequately enforce their terms
of service (pursuant to Article 35(1Xb)), and thus do not effectively mitigate the risks identified in
accordance with Article 34 of the DSA. This finding of the Slovak media regulator serves as an
important input for further discussions with requlators, in particular with the European
Commission, on the evaluation of systemic risks in the context of electoral processes.

Narrative about the manipulation of the results of the first round combined with potential hate
speech

On 27 March 2024 content was detected on Facebook, operated by Meta, claiming manipulation
of the electoral process by ESET, a company allegedly linked to the US secret service CIA. This
content included a picture of the publication “Zidokracia” (“Jewocracy”) whose author, Marian
Magat, is being prosecuted for extremist criminal activity, and the cover graphics of the
publication itself can also be seen as controversial due to the use of generalising anti-Semitic
elements.

The election will be won by USA-Koré&ok...

j pomoci £ESET® .=pobotka CIA® Ktorej effectively supported by ESET = CIA branch
S which provided the main election computer for

falsification

"JEWOCRACY"

16 Monitoring of platform functionalities in relation to the 2023 Elections to the National Council of the
Slovak Republic.

7 Requlation 2022/2065 of 19 October 2022 on a Single Market For Digital Services and amending Directive
2000/31/EC (Digital Services Act).

8 Commission Guidelines for providers of Very Large Online Platforms and Very Large Online Search
Engines on the mitigation of systemic risks for electoral processes pursuant to Article 35(3) of Requlation

(EU)2022/2065.
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https://eur-lex.europa.eu/legal-content/EN/TXT/?uri=CELEX:52024XC03014

While the notification for the platform was being prepared, it was noted that the content in
question had already been removed from the service and therefore it was no longer necessary to
notify Meta.

Sponsored post about the alleged lawsuit against candidate lvan Koréok

On 4 April 2024 sponsored content in form of tabloid headlines (“Explosive news for the TV
industry! Get ready for an incredible twist that will change everything!” and “IVAN KORCOK, you
shouldn’t have said that in public”) was detected, reporting on the alleged shocking revelations
about Ivan Korcok. Clicking on this content opened a separate website, graphics of which copied
the website of the popular media outlet aktuality.sk, which reportedly published this article on 7
February 2024. According to this article, the National Bank of Slovakia (NBS) supposedly sued
Ilvan Korcok for his alleged statements in a live television broadcast. The URL address of the
content in question does not correspond with the current URL address of aktuality.sk, meaning
it was not an authentic website of the media outlet. An ex-post check of the aktuality.sk portal
confirmed that such an article had never been published on the news website and that the NBS
had never filed a lawsuit against Ivan Kor¢ok. The monitoring further revealed that the advertiser
of the sponsored postis a Facebook page called TravelFure, which poses as a travel magazine. It
was further established that TravelFure is indeed a travel and holiday magazine, but that the
website in question is not the official website of the magazine. It was a relatively recent website
using graphic design and logo resembling those of TravelFure magazine. This site also publishes
exclusively sponsored links targeted against lvan Korcok.

Explosive news for the TV industry!
o TravelFure See more

=2 Sponzorované - Q Ivan Kor¢ok

You shouldn't have said that in public

Don't miss your chance to read this

among the first!

Vybusné spravy pre televizny priemysel!... Zobrazit viac

0y

llvan Koréok

Nemal si to hovorit na verejnosti

travelfure.com

Nepremeskajte Sancu dozvediet sa to Viac informacif
ako prvi!
OG 10 4 komentare - 3 zdiel'ania
cb Paci sa mi to O Komentovat A Zdielat
ZivotvCesku.cz + Sledovat e X
2d4. Q4
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TravelFure 0 inzerentovi -
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Ivan Korcok

Nemal si to hovorit na verejnosti

Library ID: (number)

European Union transparency

Active About the advertiser
Launch date Beneficiary and payer
Platforms Information about ads and using data
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MNajnovie sprévy | Vojna na Ukrajine | Veda,viskum - nafaZanca | OBCHOD | & PODCAST

Ekonomika | vEera 0702202412905 | 3 min.&itania
Nérodnd banka Slovenska Zaluje Ivana Kor¢ok za to, ¢o
povedal v Zivom televiznom vysielani

Primétorovi Kosic vyslovili postanci

nedéveru a prehlasovali jeho veto

NAJCITANEISIE
Spravodajstvo
Iné témy

4hod 12 hod 1 deft

3 dni

1. ONLINE:V parlamente pokraéuje
konflikt pre navrh skratit premiéanie
znasilnenia. Je to horgie, ako som si

Toma$ Hellebrandt prenovoril o

! ol 4
& odchode z parlamentu. Premiéra sa
STARTITU ) pyta, odkial mal Informécie 2
I]IsK“s | 3. bamavse Robartovi Ficovi a koalicii sa
-

10 podarilo. Ukazali, aki si amatéri
(komentar Martina Behula)

-

Eurdpska komisia pozastavila
Slovensku Cerpanie takmer miliardy
eur z planu obnovy

Expramiérka RadiZova: Pod tlakom
wverejnosti méZe stratit vagginu aj
tento ficizmus (podcast)

,Je to najlep3ia prileZitost, akii som kedy videl, ako méZu normalni a tazko

Filip Maxa 6. Valerij Zaluzny] koni vo funkcii
niavnéno velitela. Ukrajinci uréite
Zd3 x it té zvitazia, povzbudil narod
= a sa, ze mate vypnute 7. Viadimir Putin poskytol rozhovor
T minrai s amarirUmi madardtaravi 2

Economics * yesterday 07.02.2024 12:05 * 3 min. reading
The National Bank of Slovakia is suing Ivan Koréok for his statements in a live television
broadcast

Afterreporting the content to Meta, the CMSreceived aresponse on 4 April 2024 stating that the
sponsored content on the website violated Facebook's Terms of Service and was therefore
removed.
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During its monitoring exercise, the CMS identified a total of 88 cases of potential violation of
Meta’s Terms of Service (all potentially problematic content was published on Facebook)
thematically related to the 2024 presidential election. The majority (51 cases, i.e. 58%) of the
reported content was assigned by Meta to independent fact-checkers for verification. Out of
these, only a fraction (9 out of 51 cases) was labelled as false information. By the time of
finalising this report, it had not responded to a large proportion (34%) of all reported content
and had removed only 8%. Regarding the content which was removed, it included primarily the
TravelFure website along with the advertisements (5 out of 7 cases of removed content).

Meta (Facebook), in total 88 (100%) reported cases 27/3/2024 - 6/4/2024

Removed 7 8%
Send to 3PFC 51 58%
No reply 30 34%

Advertiser with insufficient identity verification

On 3 April 2024, the CMS was made aware of political advertisements involving suspicions of
inadequate identity verification, which constitutes a part of the election monitoring processes
for approving political advertisements on Facebook. The profile entitled “Ndarodnd peticia”
(“National Petition”) used the platform to disseminate paid advertisements targeted against both
candidates for the Slovak presidency who got to the second round of the presidential election.
Criticising the candidates, the profile claimed that they supported the war in Ukraine, and spread
claims about the alleged invalidity of the candidacy of one of the candidates and the
unconstitutionality of the first round of the presidential election. Some of the advertisements
even called for a suspension of the second round of the presidential election and a re-counting
of votes.

From 26 March 2024 (three days after the first round) to 4 April 2024, this profile published 26
different types of paid political advertisements. The website itself was created on 24 March
2024, i.e. right after the first round of elections.
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Marodna peticia
% Sponzorované - Plati to narodnapeticia.sk - @
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Harabina konalo v rozpore s Ustavou J. Obcania, do kedy budeme tolerovat nezakonnosti na
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¥ za vyhldsenie nulitnosti kandidatdry a

JUDR. STEFANA HARABINA
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NARODNAPETICIA.SK
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Obidvaja kandidati su zradcovia, neni koho volit. Pellegrini aj KorCok.
menia nazory ako poCasie. Na Fica, na covid, na Ukrajinu. Korfok aj
Pellegrini doteraz sliZili komu bolo treba. Ziadni skutoéni viastenci.
Na Slovakov a Slovensko kaSld. Zradis raz, zradi$ znova.
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Viac informacii
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Do you know what Pellegrini and Koréok
have in common? They are like Siamese
twins, they support war and direct supply
of arms to Ukraine, LGBTI and are against
the neutrality of Slovakia. The rule of law
cannot be based on injustice. In the
opinion of JUDr. Stefan Harabin, the first
round of the presidential election
violated the Constitution. Fellow citizens,
how much longer will we tolerate illegality
at the highest levels of power? Join the
petition to invalidate their candidacy and
for anew election!

SUPPORT THE OPINION OF JUDR.
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Library ID: (number)

Inactive

(period)

Platforms

Categories

Estimated audience size: 100k - 500k
Amount spent (EUR): <100
Impressions> 6k - 7k

This ad has multiple versions

About the disclaimer
When an advertiser categorises their ad as being about social issues, elections or politics, they are required to
disclose who paid for the ad. Learn more.

Information from the advertiser

This information was submitted by the advertiser.

Submitted on 24 March 2024

Visit the Help Centre to learn about what we require from advertisers to run ads about social issues, elections or
politics. Learn more

The advertiser details the user hasto provide to be able to publish political advertisement include
a phone number, an email address, a website, an address, and a disclaimer. However, the name
of the advertiser is missing, and all that is provided is the address of the website
“narodnapeticia.sk”. The name of the owner is missing as well.

In this context, the CMS notes that there had been a similar case on Facebook, operated by Meta,
during the election campaign for the elections to the National Council of the Slovak Republic,
where it was not possible to determine whether the sponsor was a legal entity or a natural
person®. This is mandatory under Meta's Terms of Service, the DSA and the Proposal for a
Regulation on the transparency and targeting of political advertising. The CMS therefore
concludes that the goal of transparency was not fulfilled.

However, as this content did not formally meet the definition criteria of the illegal content and
did not formally conflict with the rules of publishing content on the service, the CMS did not
formally contact the platform regarding the circumstances of this content.

Publication of political advertising during the electoral silence period

On 4 April 2024, the CMS, in cooperation with the Ministry of the Interior of the Slovak Republic,
was made aware of the presence of paid political advertisements on Facebook. These
advertisements were labelled by their sponsors as “Social Issues, Elections or Politics”, and were
posted on the profiles of politicians Roman Michelka and Gyimesi Gydérgy. The content of this paid
advertising focused on criticism of candidate Ivan Korcok.

The advertisements were active from 2 April to 6 April 2024, from 3 April to 5 April 2024 and from
3 April to 7 April 2024. These advertisements were detected while the electoral silence period
before the second round of the presidential election was in force (the electoral silence period
was in force from 4 April 2024 from 00:00 to 6 April 2024 22:05).

8 Monitoring of platform functionalities in relation to the 2023 Elections to the National Council of the
Slovak Republic, Chapter 3.3 Issues related to verification of the advertiser's identity, p. 26.

33


https://rpms.sk/sites/default/files/2024-02/Monitoring%20of%20platform%20functionalities%20in%20relation%20to%20the%202023%20Elections.pdf
https://rpms.sk/sites/default/files/2024-02/Monitoring%20of%20platform%20functionalities%20in%20relation%20to%20the%202023%20Elections.pdf

Podrobnosti reklamy

Identifikator kniZnice: 798170414979902

° Neaktivne dentifikator kniZnice: 1058354721927234
2.4.2024 - 6.4.2024 @ teakziune
3.4.2024 - 7.4.2024
Platformy @ @ Platformy @
Kategdrie =4 Kategorie =4
& Odhadovana -xe\kosl'pu:llku: =1 mil. o . Odhadovana velkost publika: 100 tis. - 500 tis. @

@ Minutd suma (EUR): 100 € - 199 € o By Minuta suma (EUR): <100 € @

@ Impresie: 15 tis. - 20 tis. @
© Impresie: 60 tis. - 70 tis. @
Michelko - poslanec NR SR
= BRI

ané - Plati to Rom fichelko

Gyimesi Gyorgy
e Sponzorovaneé + Plati to Gyimesi Gyorgy

sk KORCOKOVA BOMBA MEDZI 0CI KDH

Kedysi krestanské, dnes uzZ len demokratické hnutie pripomina
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s rozZiarenymi oCami doslova spievali chvalospevy na svojho
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Library ID: (number) Library ID: (number)

Inactive Inactive

(period) (period)

Platforms Platforms

Categories Categories

Estimated audience size: >1 mil. Estimated audience size: 100k - 500k
Amount spent (EUR): 100 - 199 Amount spent (EUR): <100
Impressions: 60k - 70k Impressions: 15k - 20k

Meta does not actively monitor compliance with the electoral silence period during election
period on Facebook, claiming that the responsibility for compliance with these national policies
lies directly with the advertiser sponsoring political advertisements. The CMS therefore
recommended the Ministry of the Interior of the Slovak Republic to report this content to the
State Commission for Elections and Control of Funding of Political Parties, established as an
independent body to control the financing of political parties and political movements, to
manage elections and to ascertain the results of elections.?

20 The State Commission for Elections and Control of Funding of Political Parties.
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https://www.minv.sk/?statnakomisia

3.5.2 ByteDance

The Terms of Service of ByteDance, the owner of TikTok, explicitly state in the “Integrity and
Authenticity” section, “Civic and Election Integrity” subsection, among other things: “We want to
enable the informed exchange of civic ideas in a way that fosters productive dialogue. We do not
allow misinformation about civic and electoral processes regardless of intent. This includes
misinformation about how to vote or register to vote, qualifications for candidates, ballot counting
and certification procedures, and the final results of an election.?”” Based on these facts, the CMS
reported the following content to ByteDance.

Narrative about global interference with election results and impact on the 2024 Slovak
presidential election

On 27 March 2024 a video in English with Czech subtitles was detected on TikTok, operated by
ByteDance. According to the accompanying text, it reportedly contained authentic footage of
the testimony of a programmer who allegedly testified in a US court about the development and
use of software to manipulate election results. The text accompanying the video further states
that the ongoing election in Slovakia was equally manipulated.

C M@ 23 tiktok.com/@konspiratorboldy/video/7325916098598128929%is_from_webapp=1&web _id=723930994 58234
dTikTok Search
{1y For You
Clinton Eugene Curtis
o ¢
2. Following

pfed soudem v Ohiu

Qo Friends programech, které

mohou zvratit vysledky

@ Explore ()
& LIVE ha cli;2"47.co.uk
9 Profile '. —{Q
F ]
L s

Prﬂnh vﬂhnimlnmpmpmldamulmmmm
. ﬂorhimwwmupprmmwmu
Login

Pocitacovy
programator,pravnik a
byvaly zaméstnanec
NASA

* Create TikTok effects,
get a reward .

Clinton Eugene Curtis in Ohio court in 2004, talking about programmes which can change election results.
In October 2000 | wrote the prototype of this program for the President’s Congressman Tom Feeney in the
company | worked for in Oviedo, Florida.

Programmer, lawyer and former NASA employee.

The monitoring exercise also revealed that this video was shared from TikTok to other platforms,
including Facebook. After the content had been reported to ByteDance by the CMS, the CMS was
notified of itsremoval from TikTok on 3 April 2024. This content in form of videos shared on other
platforms was thereby removed as well.

2 ByteDance' terms of service policy regarding integrity and authenticity.
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3.5.3 Google

The misinformation policies section of Google’s Terms of Service for YouTube, “Elections
misinformation policies” sub-section, specify, among other things: “Do not post content on
YouTube advancing false claims that widespread fraud or errors occurred in certain past elections
to determine heads of government. Or, content that claims that the certified results of those
elections were false.”?? Based on this, the CMS reported the following content to Google.

Narrative about the manipulation of the presidential election from abroad

On 28 March 2024, a video was detected on YouTube containing claims of alleged manipulation
of the official results of the first round of the presidential election in favour of candidate lvan
Kor¢ok. Such manipulation of the election results was allegedly in the interest of the Western
powers.

« C @ %5 youtubecom/watch?v=205L7 ayE0

= @©Youlube Hradat Q

1 me/vas
4;’ [ I D]

MANIPULACIA VOLIEB! Takto "VYHRAL" lvan Kor&ok a nie Peter Pellegrini: ZASAH zo ZAHRANICIA

ﬁ Slabodné Sprivy (5 44ts. GF 2 zdefat L Stiahnut
52 tis. zhliadnuti pred 4 ditami #slobodnespravy #SlobodnéSpravy terPellegrini

MANIPULATED ELECTIONS! This is how Ivan Korok “DEFEATED" Peter Pellegrini:
FOREIGN INTERVENTION

After the content had been reported on 30 March 2024, Google replied that its review revealed
that the entire profile violated YouTube’s Terms of Service and was therefore removed. The video
in question was thus also deleted.

Narrative about manipulation of the election at electoral commission level

On 4 April 2024, a video was detected on YouTube, operated by Google, containing claims about
the absence of control mechanisms for the counting of votes and the real turnout within different
electoral commissions. Moreover, according to the information contained in the video, this fact
was supposedly leveraged by ESET to manipulate the election results.

22 Google’s terms of service - policy regarding misinformation.
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https://support.google.com/youtube/answer/10835034?hl=en&ref_topic=10833358&sjid=14158193427312711807-EU

C [ 23 youtube.com/watch?v=BR0ah8RIDb8

10D YouTube Q .

Ludia stale veria, ze si
nas zvolili oni !

Je ESET nad $tédtom? Volby bez moZnosti kontroly zépisnic a na konci diia sa potom dejd anomalie...

v Politika inak - Info-zépas véetych (5146 QP Zdefat L Stahmf =+ Uit

1947 ghiiadnuti pred 19 hodinami
P 5 volieb pradizi moratorium? Dochddza

19 komentdrov = Zoradif podfa

People still believe it was them who voted for us!

Is ESET more than the state? Lack of control of voting minutes allows for anomalies at the end of the day...
The vote counting system is unclear and there is no ex-post check. Why are minutes from polling stations not
published on www.volbysr.sk? Why is the electoral silence period repeatedly extended during elections? Does this
allow for manipulation? A citizen called Infovojna radio and announced that Abbot ESET will win the presidential
election. What do you think, is this reality or fiction?

Why was the private company ESET entrusted as the only one to count and summarize the votes almost 15 years
ago? Why do almost all politicians except Danko and Harabin pretend not to see it... See more

After the content had been reported, the entire channel which published the reported content
was removed by Google on the very same day (4 April 2024) due to a violation of YouTube's Terms
of Service.

From 27 March 2024 to 6 April 2024 the CMS recorded a total of 91 cases of potential violation
of the terms of service of the monitored platforms (the recorded cases occurring on Facebook,
TikTok and YouTube).

Provider VLOPS No. of cases Removed 3PFC No reply

Meta Facebook 88 7 (8%) 51 (58%) 30 (34%)
Google YouTube 2 2(100%) - -
ByteDance TikTok 1 1(100%) - -
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4 CONCLUSIONS

By virtue of its statutory powers provided for in the AMS, the CMS closely monitored Facebook,
TikTok and YouTube throughout the campaign period leading up to the 2024 Election of the
President of the Slovak Republic. Focusing on potential breaches of the AMS, fulfilling the
commitments under the Code and compliance with the obligations under the DSA, the CMS
actively engaged in a dialogue with the representatives of the monitored services. It addressed,
for example, the efforts to raise awareness of users of the services, as well as the transparency
of political advertising.

The CMS did not receive any complaints from the public regarding coverage of elections on social
media. The monitoring exercise concerned the transparency of political advertising and the
implementation of preventive activities targeting the public. The identified shortcomings
included the absence of translations into Slovak, missing advertiser details and, in case of Meta,
inconsistent moderation of potentially disinformation narratives interfering in the course of the
election campaign.

Regarding the monitoring of the platform’s compliance with provisions of the DSA, the CMS
considers that the monitored platforms failed to consistently implement and comply with all the
obligations concerning the transparency of political advertising under Articles 26 and 39 of the
DSA. Potential violations of the DSA included the limited functionality of the platforms’ ad
libraries. This has a significant negative impact on users’' effective access to information.
Furthermore, the authors of this report identified the issue of Meta’s inconsistent approach to
moderation of disinformation narratives that impact the election campaign, as well as
guestionable adequacy and transparency of the contact details provided by political advertisers
who had successfully completed Meta’s verification process. This situation can be considered
continuous, as fundamentally similar potential shortcomings had been identified and described
by the CMS in its monitoring report “Monitoring of platform functionalities in relation to the 2023
Elections to the National Council of the Slovak Republic”.

The conclusions presented in this report provide an overview of the readiness of platforms for
the 2024 Slovak presidential election and can serve asaninspiration for other EU Member States.
The authors recommend leveraging the results of this report to assess the effectiveness of the
Code and to provide feedback at European level, for example on the already implemented DSA or
forthcoming European legislation - the Requlation on the transparency and targeting of political
advertising which is expected to enterinto force before the 2024 European Elections.
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